As the tourism industry matures, it plays an increasingly significant role in promoting regional economic development and increasing employment opportunities. Therefore, it has also become an important way for the country to help the poor. However, in many areas, the poor population has not been the biggest beneficiary because of the limited management level of tourism. In order to solve the problem of high accuracy of tourism poverty alleviation, is proposed in this paper from the perspective of the tourism industry chain as the starting point, from the tourism poverty alleviation of recognition and recognition of the project, the construction of tourism poverty alleviation precise recognition system, has a certain reference value for the precision of the promotion of tourism poverty alleviation work.
Preface
The most difficult task of building a well-off society in an all-round way is to ensure the poverty alleviation in rural areas by 2020. By 2015, there were still about 55000000 poor people in China. Many of the poor people were in areas where tourism resources were relatively rich, but tourism market development was not developed. For these areas, speeding up the accurate poverty alleviation of tourism is an important way to eliminate the absolute poverty and win the fight against poverty. Rural tourism poverty alleviation is a kind of developing means of poverty alleviation for poor areas or underdeveloped areas, taking the poverty population as the main beneficiary, and by using existing local mining development value of various kinds of potential "local" resources for the development of tourism industry, using the method of tourism poverty alleviation precise identification, a development oriented poverty alleviation means of promoting the development of local economy, in order to promote economic, social and ecological development of the poor areas.
The perspective of tourism industry chain
The tourism industry chain is for the harmonious development of local economy and ecological environment, and the process of providing products and services to consumers from tourism enterprises to consumers. There are great differences between tourism industry and general merchandise industry chain: the former has the characteristics of non mobility, usually tourists move towards the direction of tourism products, while the latter move from origin to consumer groups. The large span of tourism products usually requires the coordination between multiple sectors and industries. Therefore, it has multiple directions and comprehensiveness, while the general merchandise is a single production mode, which is made up of raw materials, semi-finished products, finished products and consumer groups. Diversity in the tourism industry chain is mainly manifested in two aspects: one is longitudinal process of tourists from the residence to the tourism consumption; two is the transverse process in the tourism tourists to catering, accommodation, transportation, travel, purchase, leisure and entertainment landscape six aspects of demand. The framework of the tourism industry chain is shown in Figure 1 . Fig.1 The framework map of the tourism industry chain system
In the traditional manufacturing industry, a company with the most advanced and most advanced technology is the core of the whole industry chain that in the industry, and also is the most profitable enterprise in the industry, for example, the manufacturing enterprise of mobile phone producing microprocessors. But the expert on tourism industry core view of tourism industry chain can be quite different, some scholars believe that the travel agency is the core of the whole industry, the main reason is that the company holding the vast majority of passengers; some scholars believe that the tourism destination is the core of the whole industry, because this place is good or bad directly determines the scenery the number of tourists to tourism; some scholars believe that the tourism experience is the core of the whole industry. The author in this paper believes that the tourism industry chain is more complex and special, and there is a certain competitive relationship between travel agencies and tourist attractions in the tourism chain. Therefore, the competition advantage in the market is strong, most visitors are attracted, this scenic spot is the core of the whole industry chain; but in the developed economy, popular travel city, tourism base, the travel agency can choose tourist attractions, especially those of high visibility or open new tourist attractions, it mainly depends on the travel agency publicity, so tourism is the core of the whole industry chain.
Accurate identification of tourism poverty alleviation
Tourism is the use of human resources and pleasant scenery resources rich in poor areas, the development of tourism resources, the tourism form contains a travel, insurance, security, accommodation, stores and tour guide as one of the industrial chain, increase the income of local residents and government tax, led the people out of poverty. Different from the "blood transfusion" form of poverty alleviation, tourism poverty alleviation is a new "hematopoiesis" type of poverty alleviation. The "blood transfusion" type of poverty alleviation is to carefully distinguish the poor people, and the "hematopoiesis" type of poverty alleviation is to identify the feasibility and profitability of the tourism project.
Identification of the poor and poverty alleviation by tourism.
Poverty alleviation is the maximum protection of the legitimate rights and interests of the poor, and alleviating or eliminating the economic burden of the poor. The target population for tourism poverty alleviation is a real poor population, and the identification process for the poor and poor tourists is shown in Figure 2 . Fig.2 The identification process for poverty alleviation and poverty alleviation As shown in Figure 2 , in recognition of the poor target, first of all, the need to distinguish between poverty and non poverty population; secondly, through further investigation and assessment, will be able to distinguish between poor and not through the tourism industry to support the support by the method of poverty; and then the non poor population of tourism for the disabled, elderly population poverty alleviation of the poverty population and labor have but not willing to participate in the. In the whole population, the object of tourism poverty alleviation is those who have the ability to work and are willing to develop their own tourism resources to improve their own economic resources. These people generally do not have the knowledge and skills or economic support of tourism development, and there are some obstacles to participate in tourism development. The whole process of tourism poverty alleviation, training is the lack of tourism development in the knowledge and skills of the people, solve their lack of low quality, it is difficult to enter the market and weak knowledge and skills of defects, lack of physical capital to carry out credit work, reduce the poverty population tourism participation in Tourism development obstacles, to help them in tourism development division a cup of soup, improve their living conditions.
Identification of tourism poverty alleviation projects.
Poor areas generally have better natural environment and have certain tourism development conditions, but not for tourism development. Therefore, a feasible project is very important. Tourism poverty alleviation projects support the poor population and tourism development. The accuracy of tourism poverty alleviation projects directly determines the competitiveness, impact and return rate of tourism development in poor areas. A feasible and benefit in tourism poverty alleviation projects must have four conditions: (1) The scientific development plan has higher, (2) There are high match between the project and the tourism development in the poor areas, which can avoid gaps between actual situation and poverty-stricken areas, (3) The project has certain diversity, (4) The project can meet the market demand, to attract tourists, get greater benefits.
As an emerging industry, the tourism development project is a market economy behavior, must comply with the laws of the market from the project, choose to rely on the local environment and human resources, combined with market demand, correctly handle the relationship between government and market, and improve the effectiveness of the implementation of the project, at the same time should also examine the surrounding tourism projects, to ensure that the difference of tourism products the development, to avoid the homogenization of competition. In addition, tourism poverty alleviation projects should pay attention to the opportunities and benefits of the development of the poor, and bring them rich benefits. Tourism poverty alleviation can only bring net income to poor individuals or groups, which is conducive to the development of poor people, and can be called tourism poverty alleviation project.
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Tourism poverty alleviation program based on Industrial Chain Perspective
From the perspective of tourism industry chain, this paper determines the core of the tourism industry chain according to the target area environment and humanities characteristics. With the help of government departments, we will identify the poverty alleviation projects in the participation of villagers according to the polls. The main way of tourism poverty alleviation is innovation. In addition, there are three ways to implement poverty alleviation, poverty alleviation and intellectual poverty alleviation.
Fund poverty alleviation
With the help of the poverty alleviation fund, the poverty alleviation intensity of tourism development areas is increased. In the process of building the poverty alleviation area, it is necessary to start a project first. With this fund, a number of pilot projects can be built. It is very important for the subsidized area to improve the strength of the tourism poverty alleviation fund. We should provide key and continuous financial support for the project with high project value and good market development prospects, so as to achieve the goal of building the project, namely, the goal of opening up and opening up.
Advocacy of poverty alleviation
Propaganda and poverty alleviation is the source of tourism poverty alleviation projects. Therefore, marketing system construction is also a key point in the whole project, which directly determines the success or failure of the whole development project. In the course of the construction of the marketing system, we should strengthen the publicity guidance and plan design for the tourism poverty alleviation area. In addition, we should expand propaganda efforts in Beijing Tianjin Tangshan, Yangtze River Delta and Pearl River Delta, and extract tourists from these cities with large tourism trips to strengthen the breadth and depth of tourism marketing.
Education and poverty alleviation
In most poverty-stricken areas, its educational resources are scarce, and the effect of education is not satisfactory. The tourism education resources in these areas can not meet the development of tourism poverty alleviation projects. Therefore, the tourism education and training as the focus of development, can set up the computer room in these areas, use the network teaching mode, the tourism administrative personnel, tourism enterprises, tourism service personnel management, tourism education and training of teachers training staff of the four groups, experts and scholars famous for learners etc.uncertainty, improve tourism service and management level. The education and Training Fund for tourism poverty alleviation area should be established, and the source of funds for education and training should be solved by the way of business co-ordination and government subsidy, so as to speed up the speed and quality of regional tourism poverty alleviation.
Conclusion
In this paper, from the perspective of tourism industry chain as a starting point, with the harmonious development of the local economy and the ecological environment, to determine the core tourism industry chain to the target area, "with a" bottom-up "approach, from the tourism poverty alleviation of recognition and recognition of the project, the construction of tourism poverty alleviation precise identification system, and determine the implementation plan for the support of the tourism to fund poverty alleviation, poverty alleviation funds and intellectual poverty in three ways, the development of tourism poverty alleviation projects, strengthen the construction of the industrial chain, improve the tourism efficiency and realize the goal of tourism poverty alleviation, has a certain significance.
